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1. 3HERMBELEES, 2019 4 ‘Regisning Plastics,’
2. BEATIE, 2019 £, "EMBLEVNEE——EBTETEZHF (Rethinking plastic packaging - Towards a circular economy).
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3.Rethink, 2019 4, “{ERZiF=HM. G=FAMNMAFLENREL" (Circular economy = resilient, competitive and sustainable business).
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4. RAFILEZEBAER, 2018 F, A EMBERAAIHELRIEE" (Biodegradable and Compostable Packaging)
5. BAEREMYE, 2013 £, (EREFVEELEIERE) (Guidelines for National Waste Management Strategies)
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6. Statista, 2019 4, “7E£i*#E4it" (Online Food Delivery Statistics)
7. Bagdasarian, P, 2019 &, “&@EHEE%E#ES" (Food Delivery Packaging Trends), (I{L&4EE) (Modern Restaurant Management)
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8. Hirschberg C, Rajko, A, Schumacher, T, Wrulich, M, 2016, “##:Z I RGEETH" (The changing market for food delivery), E 5414
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9. Bagdasarian, P. 2019 4, “&REXE%#ES" (Food Delivery Packaging Trends), (#{t& X&) (Modern Restaurant Management)
10. Lupus, M, 2019 &, “2019F &M DK A KBS (Nine inspiring packaging design trends for 2019)
1. Johns, R, 2019 4, “RLEBIE: AMOLSTRMRISEE AT FBET—441/H" (Sensation Transference: Why creating a positive brand experience isn’t one dimensional), Unincorporated

Dgtpa_k 8 detpak.com

MAKING BRANDS SHINE SINCE 1948



-
5. BB

BRTEATRERZIN, BREEREACEGEM ZHIIRE, BFENE M pH E. mEMAE
RE, URFREMOFEE. SRFRES.

ATEREEKEBRTEMINLEER, MUEXRKEIERE THARYESZELEMT, IR
B mERNLER, EMASETIRMIIEERKER.

BB RRATERAMARAINGE, BESMNBIAR SRR
RENE, REEZHME . " XIMEARMEREBIHEEREIEER
FrERN, CEARDEYIRBEEMITMANEN LS.

ANDREW GOOD, i%itFitl#EHEIE

12. Roberge, D, 2017 4, “#MMaF| FF= M8 AR E A% (How to trigger emotional engagement with your product packaging), (T 3) (Industrial Packaging)
13.Das, R, 2019 4, “{RAAIAAIH 2020 FAAEMRELEBEE" (Nine food packaging trends you need to be aware of in 2020)
14. Kuswandi, B, 2017 £, "EMS8E0HEERNE" (Freshness sensors for food packaging), Research Gate
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